T-Mobile Retail Real Estate Requirements

T-Mobile is expanding nationally and we are interested in reviewing potential sites for both
new Corporate Retail Opportunities and our Authorized Retail partners

Site Requirements:

Preferred Site Characteristics: Sites for Corporate Retail stores
should be within or near regional/super-regional, big box-
anchored shopping centers/malls, or dense central business/
shopping districts serving minimum populations of 100,000.

Sites serving smaller populations will be offered to our Autho-
rized Retail Partners. Our Authorized Retail Partners prefer big
box anchors but will also consider strong community centers
and grocery-anchored centers serving minimum populations of
40,000.

Preferred Space/Size Characteristics: Prominent end cap and
outparcel locations that range from 2,200 - 2,500 Square Feet
for Corporate Retail stores, and 1,000 — 1,800 Square Feet for
Authorized Retail Partners.

Traffic Counts: Between 25000 - 50,000 cars per day

Parkiﬁg: Abundant, non-exclusive, shared parking for the ben-
efit of allshopping center tenants.

Access: Full ingress and egress
Signage: Maximum allowable by local code, including, but not

limited to, multiple elevations as well as pylon/monument panel
representation.

Inquiries:

Jones Lang LaSalle provides retail real estate services to T-Mobile and reviews all potential
site submittals on T-Mobile’s behalf. Please see the accompanying Director of Real Estate
Territory Map for specific contact information. Sites can also be submitted via the web at
opportunityt-mobile.com

About T-Mobile:

T-Mobile USA is a national provider of wireless voice, messaging, and data
zirdw;lz? capable of reaching over 268 million Americans where they live, work, T -0k limited

We currently serve more than 28 million U.S. customers and are one of the
fastest-growing wireless companies in the country. One of the top three wire-
less providers in the world, T-Mobile is an internationally recognized brand with
over 110 million customers in the world.

We are backed by Deutsche Telekom (DT), one of the top three communica-
tions providers in the world, with more than 160 million customers worldwide
DT is a Fortune 100 company.

At T-Mobile, we are inspired by the power of personal relationships and con-

tinuously strive to enrich our customers’ communication experience by helping
them stay effortlessly connected with the people who matter most
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Real value in a changing world







