LANE BRYANT

® More than 780 stores in 46 states

Customer is the plus-size woman, ages 18-54,
with a focus on ages 25-45

- 3 sy m Styles are fashion-forward, reflecting current trends
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/¢ j i #® Proportioned fit
Lane Bryant is the most widely recognized _
name in plus-size fashion offering “Real ® Moderate price range
Style for Real Women.” With more than ® Primarily in mall locations; future growth will be in strip
780 stores nationwide, the industry’s plus- centers and lifestyle shopping centers

size leader is acknowledged for its positive
influence on the way women feel about
their bodies. Lane Bryant pledges to offer
stylish, sexy and sophisticated clothes in sizes 14 to 28. In 2005,
Lane Bryant introduced its Double Platinum concept, featuring

a Lane Bryant store adjacent the new Cacique Intimate Apparel
store. The concept is a 7500 square foot store front with 60 feet
of frontage to showcase the side-by-side stores.

Visit Lane Bryant’s Web site at lanebryant.com

Lane Bryant Site Criteria

® Well-anchored soft goods strip centers
with a complement of related women'’s retail

# Regional malls, lifestyle centers, power centers
W Regional retail hubs and trade areas

@ At least 150,000 people in trade area with a median
household income from $40,000-$65,000

® Emerging trade areas

® Minimum of 60 feet of frontage for the double front
concept / minimum of 35 feet of frontage for the single
front concept

® 4,500-5,500 square feet for Single Front Concept
# 7,000-7,500 square feet for Double Front Concept

Lane Bryant Outlet Site Criteria
m 5,000 square feet with 40 of frontage
~—m Outlet centers with nationally recognized outlet retailers
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